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Truth Be Told To The Club Industry!!!!
If you can recall in the May/June Strategic
Renewal issue of Boardroom, I touched on
the many implications of COVID-19 especially
on the supply chain and effects on the insurance industry.
Aside from the effects of the pandemic,
a year ago I started to notice the turbulent
times ahead for commercial insurance
buyers. What was a fortuitus thought at
that period has become a reality heading
into 2021.

years past is the rapid reduction of carriers providing supply to the marketplace. This is creating a severe price push in lines of business that have
not fared well in the recent years.
Recently in a leading trade report it was noted that rate increases are
exceeding in most cases 25 percent in the property lines as well as substantial increases in deductibles. Also, substantial changes to coverage
forms, i.e., limitations on flood and wind have created major liability on the
shoulders of members in assuming uninsured exposures.
Liability covers are being attacked. As previously noted, in past insurance
reviews, social inflation is the main culprit in the liability marketplace. Clubs
are being held accountable for social ills involving members and guests.

When preparing for the rapidly changing market, keep in close contact with
your advisors, as well as taking advantage of risk management perspectives.
This will help you in your coverage decisions as well as better positioning your
club in the marketplace. Clubs need to continue to invest in preventive measures,
thus avoiding the next potential expensive event!
The combination of literally non-existent investment income and at the same
time an Armageddon of loss causes across
the globe, has finally hit the wall and initiated what the industry terms “The Hard
Market.” What began as a modest effort in
turning the tide in the 4th Quarter of 2017
of a one percent adjustment in composite
pricing across lines exceeded 20 percent
in Q3 of 2020, according to global Broker
Marsh and their Insurance Market Index.
This market result over the past year
has rapidly created a pressure on the
providers such as reinsurers and primary
insurers across all lines of business. The
valuation on loss dollars have been pelted
by catastrophic weather and wildfires.
This also has been compounded by the
substantial increase in material costs and
services across the board.
How is it affecting the club industry?
The major issue of today versus several
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Directors & Officers coverage has tightened its availability to the marketplace with many limitations on valuable extensions of cover necessary
in providing the broadest assumed cover to the client. By coverage type
financial and professional liability has had the greatest price increases
coming in at 40 percent up from 37 percent in quarter three. Cyber cover
is getting very costly because of the substantial increase in ransomware
incidents across the globe.
As an example, excess umbrella liability was normally an option in the
market with no shortage of limit or pricing options. Today for clubs to buy
standard limit structures, it requires several carriers to fulfill at a multiple
of what was paid last year.
“Based on current conditions, the marketplace expects the pricing environment to remain challenging in most regions and across most products,
with the firming market extending through the first half of 2021,” Marsh
also stated.
When preparing for the rapidly changing market, keep in close contact
with your advisors, as well as taking advantage of risk management perspectives. This will help you in your coverage decisions as well as better
positioning your club in the marketplace.
Clubs need to continue to invest in preventive measures, thus avoiding
the next potential expensive event! B R

